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VISION — MISSION — CORE VALUES

Jussdnstuihivivadelussdugiinig gatuliusnisndsanului wazgsia
Vision N 990819ATUDS NHUSEANTNIN Wodala ieWmuIAMAINTIN
LASENAUATAINLDENEIEY

daun TusMInasnuliin wasatiugInduNieles LilenauaunIy
Mission ADINITVRINAIALARANNINE A MIATUAMININLAZUTNTT tABNITHAILA
Y 9
99ANIRE1MBLLBY UANUSUNATUsDdIALLAT AL INADY

Core

wulan Usn1sh UAnsITY
Values

£r)

QI proviciaL LecTRIGTY AuTHORITY



COMMUNICATION OBJECTIVES
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MEMORABLE & EFFECTIVE
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MOST RECALLED MESSAGE & IMAGE
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WEAK BRAND RECALL PERFORMANCE
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PEA COMMUNICATION STRATEGY
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Powering the aspiration to Engage with people in the :
Amplify communication

innovate and be a leader public sphere, involve in
messages and announce
in the evolving utility communal development
our achievement.
landscape. and confirm our stance.
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ORGANISATIONAL OBJECTIVE COMMUNICATION
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5 STRATEGIC OBJECTIVES 2021 — 2025
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EXTERNAL & INTERNAL COMMUNICATION FOCUSES
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INTERNAL COMMUNICATION OBJECTIVES
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COMMUNICATION TOPICS
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KEY STAKEHOLDERS
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MESSAGES FOR DIFFERENT STAKEHOLDERS
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COMMUNICATION BUDGETING
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CONTEXTUALISE &
PERSONALISED
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Rememberyourmask

should coveryourmouth

andinose!

Are you wearing your face mask correctly?
#coronavirus #staysafe #britishredcross

CUSTOMER TRENDS 2021 AND BEYOND
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B Video / Social media stories
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B |nfluencers
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B Brand-to-brand collaboration
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BRANDING &
BEING REALISTIC
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COMMUNICATION APPROACH
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THE TARGET
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40-60 and beyond
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20-39 and under
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RECOMMENDED MEDIA
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TRAVEL TV PROGRAMME
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EXTERNAL COMMUNICATION BUDGET
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150 MB External Comm

Broadcast Media / Prints 60 MB

Offline Media

Offline Physical

Billboards / Public Spaces / Events 40 MB

Own Offline

Spot Bills / Own Spaces / Own Media / Call Centre 20 MB

Popular Websites / PEA Website / SEO /
Application / Online Advertisement

Online 20 MB

Own Social Media Channels /
Social Media Advertisement

Social Media 10 MB
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COMMUNICATION TOPICS

o v

P UANNAIARANTFRANEITOUY
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Solar Cell

Electric Vehicle

PEA Service - 914l
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LOCALISING COMMUNICATION
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LOCALISING COMMUNICATION
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INTERNAL COMMUNICATION BUDGET
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1 . doa i} :
: Own Offline Spot Bills / Own Spaces / Own Media / Call Centre
o . : Popular Websites / PEA Website / SEO /
: : Social Medi Own Social Media Channels /
13-36 au. @oansdu BES— Social Media Advertisement




50 MB Internal Comm

Own Offline Own Spaces / Own Media / Events

Popular Websites / PEA Website / SEO /

Online Application / Online Advertisement

Social Media Own Social Media Channels /

Social Media Advertisement
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COMMUNICATION CHANNELS

TRINN1942417018 11e9ANg

Facebook Group
B a519dspueaulaulantnay
tdl a <@ 4 o
B anUdagumuaniil Usedunisain1snienu
B G0 uUNnNad@1s1SeaN s Unnau
LINE
B Broadcast U9ANUUTEVIEUNUS

B 9pan19lunisde Feedback 5&{@%‘1/1'15
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VERTICAL-HORIZONTAL HYBRID COMMUNICATION MODEL
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seauieatuduiwiueu tngld Key Opinion Leader visagiidviznanisanuda lun1sseiiunisdodns
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Delviminaunnine ynsydulduansinseiu
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Vertical-Horizontal Hybrid
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Communication Model
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THE CONCEPT OF PUBLIC-INTERNAL COMMUNICATION
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PUBLIC-INTERNAL COMMUNICATION

N15aRa15NelURIANSLUVANSISUE 21nNS MICROSOFT uay GRAB
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PEA COMMUNICATION STRATEGY

nayNsn3dDas PEA U 1.A.2564 - 2566

2564 2565 25606

Powering the aspiration to Engage with people in the :
Amplify communication

innovate and be a leader public sphere, involve in
messages and announce
in the evolving utility communal development
our achievement.
landscape. and confirm our stance.

U

Tymdaiuussdundou iaimu uag fufdunusiuaulununasisue way YIUNITAOAT LazAaNEIAINAST
[~3 Y o . 1 Iy Y
Judihgeaivnssy Utility SRRUFIAY
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KEY CONCEPT

ARLLEELIVAN

2564

LDUNAY

Powering the aspiration to
innovate and be a leader
in the evolving utility

landscape.

TANSINULTITUARDUY bNBTAIUT WAL
Jugihananmnssu Utility

Key Concept

A9ANSINAUDUNFIVNULSITUANALD UIRNTTU

wagnstaule wienisilugunlu Utility

Landscape MUagunUasiy uazatiuayuyn

fee LN lugatnleeenegadu
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KEY MESSAGE

lama1unN198849

2564

LDUNAY

Powering the aspiration to
innovate and be a leader
in the evolving utility

landscape.

TANSINULTITUARDUY bNBTAIUT WAL

Jugihananmnssu Utility

QDY ProviNcAL ELECTRIGITY AUTHORTY

an1unsaitiagtiu uay Landscape Mdsuudasegnaon
Potential Yaamiinau wazesdnsiazwamn uagfmily
Whmnesudslng uazewnedianlavemnau

ilefu asanmnndounsiaudidad
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2564 TIMELINE

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Current Situation WaneaEnIun1saldagiuves Utility Landscape lifinnas

aseviing Antunatadnen nintnag wagesAnsily

: Maau wazinagnisidudin
Potentials
doan st e Nas Ve NN UNNAY LagadAns Goals
ieeuanfianlaluguginvesenainnisy wazAdy

$aN0IANTABINITIINYNAE WALANINLIARBUNTT

Feuiindouiulnegned by Work Together
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PEA COMMUNICATION STRATEGY

nagnsnsdoans PEA U w.A.2564 - 2566

2564 2565 25606

Powering the aspiration to Engage with people in the :
Amplify communication

innovate and be a leader public sphere, involve in
messages and announce
in the evolving utility communal development
our achievement.
landscape. and confirm our stance.

U

Tymdaiuussdundou iaimu uag fufdunusiuaulununasisue way YIUNITAOAT LazAaNEIAINAST
[~3 Y o . 1 Iy Y
Judihgeaivnssy Utility SRRUFIAY
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KEY CONCEPT

ARLLEELIVAN

2565

DU

Engage with people in the
public sphere, involve in
communal development

and confirm our stance.

o

a a o 6 U dy dl
fufdiusiuauluiuiansisue way
SIUNRIUIFIAL

QI proviciaL LecTRIGTY AuTHORITY

Key Concept

doan3tive Engage Aunnie ianeluseAns

LaEAUASITE WWRASIINITNARY LaTAINY

1 = v (Y] 6 = o 1 <
Huilefulunsiauiesansiteiiludgnisdu

qiilu Utility Industry leglgimalulad Digital
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KEY MESSAGE

lama1unN198849

2565

DU

Engage with people in the
public sphere, involve in
communal development

and confirm our stance.

o

a a o 6 U dy dl
fufdiusiuauluiuiansisue way
SIUNRIUIFIAL

QI proviciaL LecTRIGTY AuTHORITY

Digital Transformation AUBIANST LAZNITWAIUN
321N Engage Lﬁamé’ﬂﬁugjmﬁtﬂumﬁm Digital
WAAY #3519 Engagement NOSINAUIDIANS
PI8iuYeI8AIN wazaUTINTslunnnIAEIY
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2565 TIMELINE

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Digital Transformation Whinnsdeanside Digital Transformation wagnanszny

FORAAMNTTN LAYBIANT WAzN13N1IdYA Digital veq

e peAnsuarNaUsylevifiazlasy
Engage & Digitalise
satfunisdeansnazatuayuliiAanssuilorues Collaborate & Develop

wilnaulunnaiadiu e lviiinnsimun wazn1snseany

Y99U1a15 dauaainsnndie
* ‘* Spread the News
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PEA COMMUNICATION STRATEGY

nagnsnsdoans PEA U w.A.2564 - 2566

2564 2565 25606

Powering the aspiration to Engage with people in the :
Amplify communication

innovate and be a leader public sphere, involve in
messages and announce
in the evolving utility communal development
our achievement.
landscape. and confirm our stance.

U

Tymdaiuussdundou iaimu uag fufdunusiuaulununasisue way YIUNITAOAT LazAaNEIAINAST
[~3 Y o . 1 Iy Y
Judihgeaivnssy Utility SRRUFIAY
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KEY CONCEPT

ARLLEELIVAN

2566

YYHINIINITADENS

Amplify communication
messages and announce

our achievement.

YYIWNTABAT LLagﬁlE]ﬂEj’]ﬂ’J’liJﬁ’TL%‘i]

Key Concept

VYIYAYYIUAITNITWAIU LATNITUTIH

mnglunisiluguily Utility Landscape

Laznansulvfausinseauns sy

9819898Y
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KEY MESSAGE

lama1unN198849

2566

YYHINIINITADENS

Amplify communication
messages and announce

our achievement.

YYIWNTABAT LLaSG]E]ﬂEj’]ﬂ’J’IiJﬁ’TL%’%

AUANSULARZAITHIULN

1
1 v v 1

Whununednlulnaiiudey wasysiunmusaly

q

Tundalvgvemneu Nanusaussadmvangle
Uszn1anudsa wisugaiunazseluagnededy
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2566 TIMELINE

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Milestones Tiidmndne Inedeansaud1dainadng nninm

Andulmnsizausudiovamnau nieuUsenIAI

wWhawneiaaldlndazdiSaunan
Almost There
Usenatevusvaamnauiiaunsaussauiule wayl Finish Line

o

maslannaulunisnagimusely waglivgaildluann

MMsutetiy wag Utility Landscape f/asuudasat .
Y P v Never Stop Innovating
MNADALIA
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Communication & Content Strategy

2564 2565 2566

Powering S Engaging S Amplifying
(Tan93L qemasuviA ey (WanesAnsgana finviulanudnnssw) (aenenaigauan fnagiunnasnulnin)

A319N1TTUTRUTURLAZNS

IC

wanesrnsgnialu g lugsiamului 7

Theme Top

AUlnvas PEA o
, Digital Utility 1uﬂizmml,aﬂmmugumﬂ
m13 Landscape Tyl

We A
Hi. I'm PEA. e Always Smart Into to the Future

Support You together

Key Message

Brand Awareness, Brand Engagement, Brand Leadership,

Brand Equity Brand Friendly Brand Trust

ommunication
Objectives
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Media Channel & Audience Generation

Baby Boomer

nauilaglutiedenmalulad Sudrunldannidn InslErinuuuiseude dn
Wounaisannsinsiadinnnindessulau Fennquillddiulugiaslaly

msyaaelunan liaseliniswnfoyandudou egndlsinuaunguis

na1un JnanlunsUEe IR IN19R199 1nTU
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Media Channel & Audience Generation

naudenanerunEuIanmsidaeuitamesiunisvineu llusunsulung

uNusENRAENIUEe Annuyansineg wldlunsdumdeyainduy

Uszlewi Fov099aulal shudslddaiianaunans duuluulyd@aiinunn
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Media Channel & Audience Generation

NAULINTINANEITINUUTING Wudanfnludea Ty nauiidinig

Yoderuaaulataoutnags an1sdeansyane sauludinsteveseauladl
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Media Channel & Audience Generation

nauiiinunlugrnil@eaiifswsy ansasuiwazusumilviviuneniu
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Communication Strategy & Content

Roadmap
Key Message: Hi, I'm PEA
Obj: Brand Awareness, Brand Equity

Jun1sBunsieusan iieimunnuduiusansening PEA wasdildnladiude

e iwunsiauaiielvisin PEA Tuwdyuivainuanguaziiaulauiniuy

External - 2564 [Powering]

UANNTIUS ANAUUIANULT BT

A519N15TUSRUTUALAZNS

Hulaueg PEA
M3 Landscape Tl

Be your side Who | am

More about PEA

| |

IN——
JAN - MAY JUN - SEP

|

OCT - DEC
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B | u

2564 [Powering : WwWamssus pawavukvasiudaiiul

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External)

1. Y1dUs=sdJUWUS Online = Facebook, Line Official, Corporate
- Vision/Mission Website
- prasmstigdnuamunsadlada
Offline = TV
2. NDNSSUUDLDVANS Online = Facebook, Line Official,
- msandunmslasvniscinog Corporate Website
- avWuR/Wauuwuin
- dua Offline = TV
1. Ydigdfiu Online = Intranet, Line Group, Email
- Vision/Mission Newsletter, Corporate Website

pIasNmistigonuaniunsaulada
p1asnmsainsSuwiinoiu Offline = Information Board, Poster, Monitor



2564 [Powering : WUamssug aawadvurvanuisovul

Content Pillar : Branding / Knowledge / Trend / Activity / Services

1. mistdviugunsailwwh
- mavolwnls
- Usananlnunulwuin

Online = Facebook, Line,
Instagram,

Offline = Journal ,
Newspaper

1. Covid-19
- oAdsslumsuguamutuaaiumsailnda

Online = Intranet, Line
Group, Email Newsletter,
Corporate Website

Offline = Information Board,
Poster
Corporate Journal, Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

1. Customer Trend Online = Facebook, Line,
- Work Form Home Instagram, Twitter
- MSNNAD
- Social Distancing Offline = Billboard

Content (lnterna) ___ chemnel | Winethq.

1. PEA Covid-19 Update Online = Intranet, Line Group ,
- sdlaaamaumsal covid-19 Email Newsletter, Corporate
- uuzintAdcaumsmvutuaaiunmsal covid-19 Website

Offline = Corporate Journal,
Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External) | el [ mwenm

1. NdNssUsSIUEVMAVE Online = Facebook Official



2564 [Powering : tUamssu§ sawdvukvanuioaiiul

Content Pillar : Branding / Knowledge / Trend / Activity /

1. Application

- wusthMsiduaUwalAdu unNis¥iIs:Ldou KantdgvnisoonuanUiu.

- WON3U vovuouwalAsu

1.

Content (Internal)

pIAsSNMSsovSUdIKSUWUNLIU

Online = Facebook, Line, Instagram,

Channel

Online = Intranet, Line Group, Email
Newsletter, Corporate Website

Offline = Information Board, Poster,

Monitor

KUY
IKQ)
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2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External)

1. ¥1dUSJFUWUS Online = Facebook, Line Official, Corporate
- prasmistigdnuaniumsailasa Website
- WMmavtolusnunsadsaasu
Offline = TV
2. NDNSSUUDLDVANS Online = Facebook, Line Official,
- msandunmslasvniscinog Corporate Website
- avWuR/Wauuwuin
- dua Offline = TV
1. Ydigdfiu Online = Intranet, Line Group, Email
- msandunmslasvniscinog Newsletter, Corporate Website
- avWuR/Wauuwuin

Offline = Information Board, Poster, Monitor



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

. U9AISS-IVIUNISISLAZDVIBTWWA

Online = Facebook, Line,
Instagram, YouTube, Web
Portal

Offline = Journal ,
Newspaper

1. nAGAMYIUAUIUDEVISTATLW Ao VAW

Online = Intranet, Line
Group, Email Newsletter,
Corporate Website

Offline = Information Board,
Poster
Corporate Journal, Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

1. Customer Trend Online = Facebook, Line,
- inAlulag aUNSUBIUDYADIVEQDN Instagram, Twitter
- fionssunuauld wWodpvoguiuunua

Offline = Billboard

Content (lnterna) ___ chemnel | Winethq.

1. PEA Covid-19 Update Online = Intranet, Line Group ,
- sdlaaamaumsal covid-19 Email Newsletter, Corporate
- uuzintAdcaumsmvutuaaiunmsal covid-19 Website

Offline = Corporate Journal,
Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External) | el [ mwenm

1. AdNSSUUDPNUDVSIVIA LAYIAUMSMYA Online = Facebook Official
- fionssuadurAimuunsiviallugunsaitiasnumsuiSoiw



2564 [Powering : tUamssu§ sawdvukvanuioaiiul

Content Pillar : Branding / Knowledge / Trend / Activity / /

1. Call Center Online = Facebook, Line, Instagram,

- Untauousnis Call Center

Content (Internal) Channel
1. a@daanmstumsirAtuzthdsnu Online = Intranet, Line Group, Email
IWDAaQADIUASYQ ADIUNVIADINNISAIVIU Lla:aounmsad covid-19 Newsletter, Corporate Website

Offline = Information Board, Poster,

Monitor

KUY
IKQ)
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2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External)

1. UrUs:duwWus Online = Facebook, Line Official, Corporate
- Suauasvu Website
- svdaniasu
Offline = TV
2. NDNSSUUDLDVANS Online = Facebook, Line Official,
- msandunmslasvniscinog Corporate Website
- avWuR/Wauuwuin
- dua Offline = TV
1. Ydigdfiu Online = Intranet, Line Group, Email
- msaiudumslasomsciioa Newsletter, Corporate Website
- avWuR/Wauuwuin

Offline = Information Board, Poster, Monitor



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]
Content Pillar : Branding / Knowledge / Trend / Activity / Services

. Summer Season Online = Facebook, Line,
- mstz?(WWmmsau Instagram
- msus:hoalw
- WiuluAdoormaui§u Waau trdoousunoininA Offline = Journal , Article,

St e | Channel | nowa

. Summer Season Online = Intranet, Line
- ms?zHWV\hhmsau Group, Email Newsletter,
- misus:hgalw Corporate Website

wWiuluAtagoavrmanuidu waau tagavUusuoiniA

Offline = Information Board,
Poster
Corporate Journal, Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

1 Customer Trend Online = Facebook, Line,
- Smart Home, loT Instagram, Twitter
- vatsiwidusgovwal

Offline = Billboard

Content (lnterna) ___ chemnel | Winethq.

1. PEA Covid-19 Update Online = Intranet, Line Group ,
- sdlaaamaumsal covid-19 Email Newsletter, Corporate
2. Update Trend Website

- vatsiwilusdovan

- After covid Trend Offline = Corporate Journal,

Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External) | Gmmne) | mmerm

1. AiDNSSUCDUANULAYIAUMSIEIWWAKUNSDU Online = Facebook Official
- uwonsivdaduwaauvuurawnwi

Content (Internal) | Cmee) | mwm

1. PEA Meeting (Life Change) Offline = Corporate Activity
- nanssutﬁToanonama:muzs:mmUaauIU n:nuwuaaluv:)oamumsru'Tn:)o wuvduigoosid
Js:zaunisal twaZﬁTos Uptd] HsaluuIatoaIumswcumaonnsIo



2564 [Powering : tUamssu§ sawdvukvanuioaiiul

Content Pillar : Branding / Knowledge / Trend / Activity / /

1. Website Online = Facebook, Line, Instagram,

- thiauausms/Joyanilu website

Content (Internal) Channel
1. Website . Online = Intranet, Line Group, Email
- thidupusmis/Joyanilu website Newsletter, Corporate Website

Offline = Information Board, Poster,

Monitor

KUY
IKQ)
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2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External)

1. vdUSIJUWUS Online = Facebook, Line Official, Corporate
- Ar1SOSNYUATWWA Website

- Suddasviu

- sw03anldsu Offline = TV

NISLOSYUADIUWSDUTUBDVLINFAINNA

2. NIPNSSUUDYDVANS Online = Facebook, Line Official,
- msaiudumslasomsciioa Corporate Website
- DU
Offline = TV
1. Ydigdfiu Online = Intranet, Line Group, Email
- Msadums auuayulasvNiscinoa Newsletter, Corporate Website
- aoWun/WoJuwui

Offline = Information Board, Poster, Monitor



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]
Content Pillar : Branding / Knowledge / Trend / Activity / Services

ontent Exemeh | Chomel | mnona

1. Summer Season

- JoAdss:vldvauwigusy 1awau aneTwsov
2. msaaudaoiwwh

3. hnulaudacipnAdss
4. mMuuzuntngonunNIstauMvuiuydvinAna Wwydv covid-19

Online = Facebook, Line,
Instagram

Offline = Journal , Article,



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

1 Customer Trend Online = Facebook, Line,

- EV Car, Charge Station Instagram, Twitter
- New Normal

Offline = Billboard

1. Innovation Online = Intranet, Line Group ,
2. EV Car, Charge Station Email Newsletter, Corporate
Website

Offline = Corporate Journal,
Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External) | Ghmee) [ mwrm

1. fAiDNSSUCDUAMUIAYIAUSOZUATWWA MISBISDIWWA Online = Facebook Official
- wons1wIauwdvneyud



2564 [Powering : ilUoMs$U§ dawavurkvanubaibul

Content Pillar : Branding / Knowledge / Trend / Activity / /

1. draususmsisisoTwwhdnsusagudiwwa Online = Facebook, Line, Instagram,



wQunmAau 2564



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External)

1. ¥1dUSJFUWUS Online = Facebook, Line Official, Corporate
- prasmistigdnuaniumsadlasa Website
- 1AMavoto
Offline = TV
2. NDNSSUUDLDVANS Online = Facebook, Line Official,
- msandunmslasvnscinog Corporate Website
- d@duayuaiumsansiscudy
- dua Offline = TV
1. Ydigdfiu Online = Intranet, Line Group, Email
- msandunmslasvnisciiog Newsletter, Corporate Website

- dduayuaiumsansiscudy
Offline = Information Board, Poster, Monitor



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

1. A WUanantgluMmsIiswwi aunsoulasuy Online = Facebook, Line,
2. gopndsSiNgonumsqQuasnugunsad Instagram, YouTube, Web
Portal

Offline = Journal ,
Newspaper

1. ¥2AdSU[UA ijodovoaniurkthiuonaniun Online = Intranet, Line
Group, Email Newsletter,
Corporate Website

Offline = Information Board,
Poster
Corporate Journal, Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

1 Customer Trend Online = Facebook, Line,

Uszduiieanuiadulada nwg Amuhtd JaUufuda uudluutuauna Instagram, Twitter

Content (nterma) ___ chemnel | Winethq.

1 PEA govid-19 Update Online = Intranet, Line Group ,
Uszduieanudadulada Awg Amudhtd JaUufuda uudluutuauna Email Newsletter, Corporate
Website

Offline = Corporate Journal,
Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (Internal) | Cmee) [ mwemm

1. mavloon PEA Offline = Corporate Activity
thwunviusounudvdandiu IKMavldouAaINSNIVNISUWNE KSDSOUAUUSDIALDUKSDEVUDYV
\Woaaununu



2564 [Powering : Wamssu$ dawavurkvanusaiul

Content Pillar : Branding / Knowledge / Trend / Activity /

1. Application

- wusthMsiduaUwalAdu unNis¥iIs:Ldou KantdgvnisoonuanUiu.

- WON3U vovuouwalAsu

Content (Internal)

1. Training about PEA Application
- TAwdnviuissusMsigviuuaUwalnsu tutdovdu

Online = Facebook, Line, Instagram,

Channel

Online = Intranet, Line Group, Email
Newsletter, Corporate Website

Offline = Information Board, Poster,

Monitor

KUY
IKQ)



uaunsu 2564



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External)

1. Y1dUs=sdJUWUS Online = Facebook, Line Official, Corporate
- Vision/Mission Website

- WWUSSAD UWULIUAMDE D:tusuAQ

- DQKVIYU1D Offline = TV

- MSSaBD dad10
- wdVLGoUIWWN

2. NDNSSUUDLDVANS Online = Facebook, Line Official,

- CSR (mulapanuntduansiscu: wu wonanagTwwh tanlwwh) Corporate Website

- duuun i

- avWuR/Wauuwuin Offline = TV

- 3uq

1. Ydigdfiu Online = Intranet, Line Group, Email

- Vision/Mission Newsletter, Corporate Website

- WWUSSAD UWULIUADE D:itusuAQ

- msUnuaviu Offline = Information Board, Poster, Monitor

DQKUNgUIDUSBdUWUS

2. NIPNSSUUDYDVANS Online = Intranet, Line Group, Email
- CSR (Awdananuniduaisiscu: wsu wonaglwwa taiwwh) Newsletter, Corporate Website
- Juuu



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content Exemeh | Chomel | mnona

1. Rainy Season Online = Facebook, Line, *Web Portal*
11 msqQuas:uuTwwintWu Instagram, YouTube, Web - Kapook

12 wanrndaudavringolo Portal - Sanook

1.3 IwwhsdavuuiTugolo

1.4 Uhnounulwwh Offline = Journal ,

Newspaper Article, Billboard

2. Hi, I'm PEA Online = Facebook, Line,
21 maxwson PEA NagliAgodiontuuiaus (Ratdu uanchoagols) Instagram , YouTube, Web
2.2 msIwwhidNovAns mrinno:lsuiv Portal

2.3 Documentary mMismoiuwunvIu/Kwudgviu

Offline = Journal ,
Newsbaner Article

1. Rainy Seasonl Online = Intranet, Line
11 A wUananunliindsuovdIutuKuNWU Group, Email Newsletter,
1.2 aunsaudovnulwwinunWu Corporate Website

Offline = Information Board,
Poster
Corporate Journal, Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

1. Customer Trend Online = Facebook, Line,
- duns:uaFoAuuls twnHvvisucdoodutdoudnun PEA Instagram, Twitter

Offline = Billboard

2.Tiktok Craze . Online = Tiktok, Twitter
- Wwunviu PEA WWu PR Influencer nmismvoiuntdnavus:s1su WSausDaLhao

Offline = Corporate Activity

Content (lnterna) ___ chemnel | Winethq.

1. PEA $nuy1d mMonulan Online = Intranet, Line Group ,
- dUlanuoaissoulannineonuiwwi waoviu tnatulad Email Newsletter, Corporate
Website

Offline = Corporate Journal,
Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External) | el [ mwenm

1. usSinalinmsqQuatAZovtSTWWAKIhHU Online = Facebook Official
fionssuunNuovsIvIa Give Away Kudnmsiwwh Un PEA Shudu 500 sa

2. PEA Who am I? Online = Facebook Official,  **disop31AUSON
- fioNssUTKNNAUSOUEUN tWEVORUANIU3T PEA AdlAasmKkinno:ls? Line OA PEA unuAlku
waztsimo:ls

Content (Internal) | Cmee) [ mwemm

1. PEA Core Value

- AvnssutRNNAUlUDVANSSIUEUN tWadofuddauuovovANS LWUASIVADIWEUNAUIU 81U
dUWUSIUDYANS La:lasuAINSAUIN YD VLIUIKUIETuNISURUavIU

Offline = Corporate Activity



2564 [Powering : tUamssu§ sawdvukvanuioaiiul

Content Pillar : Branding / Knowledge / Trend / Activity / /

1 #PEAAlert Online = Line Official, PEA Application
11 24/7 udSvUryrmmulau
1.2 udvidipunmsaulwiuwunuovAtu

Content (Internal) Channel KUNE)
LKQ)

1. PEA MailBox Online = PEA Application
- 2QBIKWUNVIUEVADIUAQLAU UdldudLLU: Office = naovmuacviupvANSA



nsnN1AU 2564



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External)

1. Y1dUs=sJUWUS Online = Facebook, Line Official, Corporate
- Vision/Mission Website

- LWUSSAD UWULIUADE D:tusuAQ

- DQKVIYUID Offline = TV

mMsdaso a0
wdviioutwwa

2. NDNSSUUDLDVANS Online = Facebook, Line Official,

- CSR Corporate Website

- duuun

- avWuR/Wauuwuin Offline = TV

- 3uq

1. ¥dReIU Online = Intranet, Line Group, Email
- Vision/Mission Newsletter, Corporate Website

- WWUSSAD UWULIUAMDE D:tusunAQ

- msUnuaviu Offline = Information Board, Poster, Monitor
- DAKYUUSTUWUS

2. NIPNSSUUDYDVANS Online = Intranet, Line Group, Email
- CSR Newsletter, Corporate Website

- duuun

avWuR/WeUUTWUR Offline = Information Board, Poster, Monitor



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content Exemeh | Chomel | mnona

1. PEA Explore the Local Online = Online = Facebook,
11 Twwhniunisnovotned Line, Instagram , Web
12 Twwhnususu Portal, Twitter

1.3 TWwwhashoonsw

Offline = Journal ,
Newspaper Article

2. Hi, I'm PEA Online = Facebook, Line,
21 Whoam | ? Instagram , Web Portal,
- 1Is1Mdno:lsUrvusnoINtKUSMSTWWA YouTube
- Documentary nismviuwunviu/Kud8vIUu
2.2 Uamiw Offline = Journal ,

- 38aamw/Muuzth Newspaper Article,Bill

- gamwuono:lsu1vo

Content (internal) | Channel | nwnownq

1. PEA Safety Tips Online = Intranet, Line
11 inAGAMsUovnulwdaa Group, Email Newsletter,
1.2 irSovucivmeanoidu Corporate Website

13 5 gunsndAndsSWNAQCD
Offline = Information
Board,Poster
Corporate Journal, Monitor



2:“ MMaAaciracvimea « ITlAAAASTI 18 mALIIAAIIIZ AT I -.(-nl T l1

2564 [Powering : tWamssSus oawaounon:nuwauu]
Content Pillar : Branding / Knowledge / Trend / Activity / Services

1. Customer Trend Online = Facebook, Line,
- duns:uaFoAuuls twnHvvisucdoodutdoudnun PEA Instagram, Twitter

Offline = Billboard

2.Tiktok Craze . Online = Tiktok, Twitter
- Wwunviu PEA WWu PR Influencer nmismvoiuntdnavus:s1su WSausDaLhao

Offline = Corporate Activity

Content (lnterna) ___ chemnel | Winethq.

1. PEA $nuy1d mMonulan Online = Intranet, Line Group ,
- auLonm:)anssautannma:mulWWw wavviu tnAlulad Email Newsletter, Corporate
Website

Offline = Corporate Journal,
Monitor



Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External) | el [ mwenm

1. PEA Fun Fact Quiz Online = Facebook Official
- adummuLiganUMsIiwwh wavviu IinnAusOuaun

2. PEA Bill Lotto - Nionssutomwiamlw 1avudvlastnanunnssumsguunindasuvav Online = Facebook Official,  **disop31AUSON
s1ia Line OA PEA uinuAlku
waztsimo:ls

Content (Internal) | Cmee) [ mwemm

1. PEA Core Value Offline = Corporate Activity
- AIDNSSUIKNNAUIUDVANSSOUAUN LW dDTVADAUUDYDVANS LUUASIVADIUAUNSUIU dU
dUWUSIUDYANS La:lasuAINSAUIN YD VLIUIKUIETuNISURUavIU



2564 [Powering : tUamssu§ sawdvukvanuioaiiul

Content Pillar : Branding / Knowledge / Trend / Activity / /

1 #PEAAlert Online = Line Official, PEA Application
11 24/7 udSvUryrmmulau
1.2 udvidipunmsaulwiuwunuovAtu

Content (Internal) Channel KUNE)
LKQ)

1. PEA MailBox Online = PEA Application
- 2QBIKWUNVIUEVADIUAQLAU UdldudLLU: Office = naovmuacviupvANSA



doninuy 2564



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External)

1. Y1dUs=sdJUWUS Online = Facebook, Line Official, Corporate
- Vision/Mission Website

- WWUSSAD UWULIUADE D:tusuAQ

- DQKVIYUID Offline = TV

mMsdaso a0
wdviioutwwa

2. NDNSSUUDYVDVANS Online = Facebook, Line Official,

- CSR Corporate Website

- duuun

- avWuR/Wauuwuin Offline = TV

- 3uq

1. ¥1dRYIAU Online = Intranet, Line Group, Email

- Vision/Mission Newsletter, Corporate Website

- WWUSSAD UWULIUAMDE D:tusuAQ

- msUnuaviu Offline = Information Board, Poster, Monitor

DAKWIYYDUSBITUWUS
2. dochurkuvrs) PEA ]
Wandu PEA gmswauu ua:mstdugthigvéiu

2.1DNSSUUDYDVANS Online = Intranet, Line Group, Email
D [ P P Y o o~ \ A AL~ ~



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]
Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content Exemeh e )

1. PEA Technology Leader Online = Online = Facebook,
11 inSanoustnedAulwwa Line, Instagram , Web
1.2 s:uu Solar Cell Portal,YouTube, Twitter

1.3 Electric Vehicle

Offline = Journal , Billboard,
Newspaper Article

2. Hi, I'm PEA . Online = Facebook, Line,
2.1 govnwnisdoaisnu PEA Instagram, Web Portal
2.2 msudvdoum

Offline = Banner, Journal ,
Newspaper Article

1. PEA Safety Tips Online = Intranet, Line

11 misgiamanidovdu Group, Email Newsletter,
1.2 duapunmsUukdt CPR Corporate Website

2. PEA Smart Tips :

21 5 usUwalAdusdglrNISMvIuvIgTu Offline = Information Board,
2.2 inadAMStauanaiw Monitor,Poster

Corporate Journal



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

1. Customer Trend Online = Facebook, Line,
- duns:uaFoAuuls twnHvvisucdoodutdoudnun PEA Instagram, Twitter

Offline = Billboard

2.Tiktok Craze . Online = Tiktok, Twitter
- Wwunviu PEA WWu PR Influencer nmismvoiuntdnavus:s1su WSausDaLhao

Offline = Corporate Activity

Content (lnterna) ___ chemnel | Winethq.

1. PEA $nuy1d mMonulan Online = Intranet, Line Group ,
- dUlanuoaissoulannineonuiwwi waoviu tnatulad Email Newsletter, Corporate
Website

Offline = Corporate Journal,
Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External) __ Channel || rnewnig

1. PEA Clubhouse about Future Online = Clubhouse
Warkovwane - uanwagundusinednuiwwinunscogoaauina

Content (Internal) | Cmee) | mwemm

1. PEA Good Impression Online = Line Group
- uanwagudoya WWeudondwnUs:nutoupvmsniiviun PEA

Offline = Corporate
Activity, Poster



2564 [Powering : tUamssu§ sawdvukvanuioaiiul

Content Pillar : Branding / Knowledge / Trend / Activity / /

Commercial Ads - PEA Powering The Dream Online = Web portal , Facebook, Line,

. . . Instagram
WalwwidvrWiunlrnu Ad:tKiouNIsWouungultnrdouus:tinATUwSaunu

Aovauu duiunil aarada Isvisgu lsoweiuia Offline = Billboard, TV Channel ,

Banner on BTS
#PoweringTheDream

Content (Internal) Channel KUNE)

IKQ)

1. PEA Service for You

Online = Intranet, Line Group , Email
dolasy 1A IWSAUNISUSMS a@daams yovniv PEA

Newsletter, Corporate Website

Offline = Corporate Journal, Monitor



NnuUoIsUu 2564



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services
Content (External)

1. Y1dUs=JUWUS Online = Facebook, Line Official, Corporate
- Vision/Mission Website

- WWUSSAD UWULIUAMDE D:tusuAQ

- DAKLNYYID Offline = TV

NIsYQBo Q10
wdviioutwwa
wuzihys1ms PEA Autku

2. NDNSSUUDYVDVANS Online = Facebook, Line Official,

- CSR Corporate Website

- duuun

- aoWun/WoJuWwui Offline = TV

- dua

1. ¥1dRYIAU Online = Intranet, Line Group, Email

- Vision/Mission Newsletter, Corporate Website

- WWUSSAD UWULIUAMDE D:itusuAQ

- DOKUIBUIDUS:dUWUS Offline = Information Board, Poster, Monitor

wuzihys1ms PEA Aulku

2.1DNSSUUDYDVANS Online = Intranet, Line Group, Email
- CSR Newsletter, Corporate Website
duuun



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]
Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content Exemeh I

1. PEA 61 Years Anniversary Online = Online = Facebook,
- Asusou 61 U PEA Line, Instagram , Web
- Milestone, Timeline Portal,YouTube, Twitter

Offline = Journal , Billboard
Newspaper Article

2. mstsiwwhthuanane Online = Facebook, Line,
2.1 Must Know Instagram, Web Portal
2.2 Safety Tips

2.3 Electric in Home Offline = Banner, Journal ,
2.4 Walwuua douasonsoly? Newspaper Article

1. PEA 61 Years Anniversary Online = Intranet, Line
- a1soINEoINS Group, Email Newsletter,
- wWhrnungovAnstuounQ Corporate Website

Offline = Information Board,
Monitor, Poster
Corporate Journal,



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

1. Customer Trend Online = Facebook, Line,
- duns:uadvAuuld tWndvoigucidovidudoudonun PEA Instagram

Offline = Billboard

2. PEA Viog Youtube Online = YouTube, Facebook
msrviuygavwunvIuMsiwwhdouniniA
Offline = Corporate Activity

1. PEA $nuy1d mMdnulan Online = Intranet, Line Group ,
- dUlanuoaissoaulanninoonuiwwi waoviu tnatulad Email Newsletter, Corporate
Website

Offline = Corporate Journal,
Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External) | ) [ mwemm

1. 61 Years PEA Anniversary #2 : Online = Landing Page
- Website Activity fionssusouaunriustnduls AAfmduulaglawa: Website, Facebook

2. mstsiwwhtrdasane Online = Facebook, Line
usSinAtdAMSISIWWIUDvATUlKUaDaNe OA

- fivNssUUPNYDYSIVIA Give away uda Tumbler Print PEA 5hudu 200 sa

Content (Internal) | Comee) | mwemm

1. 61 Years PEA Anniversary Online = Line Group, Zoom
- PEA Virtual Town Hall Meetlng WUSKIswWUwUNvIUWaiivtKkuIgNIsivIu
- wWhKkugtupuAa FoAtsiMakIv YDUATUNISHIVIUSOUNU Offline = Corporate Activity



2564 [Powering : tUamssu§ sawdvukvanuioaiiul

Content Pillar : Branding / Knowledge / Trend / Activity / /

Commercial Ads - PEA Powering The Dream Online = Web portal , Facebook, Line,

. . . Instagram
WalwwidvrWiunlrnu Ad:tKiouNIsWouungultnrdouus:tinATUwSaunu

Aovauu duiunil aarada Isvisgu lsoweiuia Offline = Billboard, TV Channel ,

Banner on BTS
#PoweringTheDream

Content (Internal) Channel KUNE)

IKQ)

1. PEA Training Service

Online = Intranet, Line Group , Email
tiaupApSamIsiSoU Juuun IWalWuAUSIKWUNYIU

Newsletter, Corporate Website

Offline = Corporate Journal, Monitor



aanu 2564



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External)

1. vdUsSsIdUWUS Online = Facebook, Line Official, Corporate
- Vision/Mission Website

- WWUSSAD UWULIUADE D:tusuAQ

- DQKVIYUID Offline = TV

msdaso a0
wdviioutwwa

2. NDNSSUUDLDVANS Online = Facebook, Line Official,

- CSR Corporate Website

- duuun

- avWuR/Wauuwuin Offline = TV

- 3ua

1. ddiigofiu Online = Intranet, Line Group, Email

- Vision/Mission Newsletter, Corporate Website

- WWUSSAD UWULIUADE D:tusuAQ

- msUnuaviu Offline = Information Board, Poster, Monitor

DQKUNYUIDUSBdUWUS

2. NIPNSSUUDYDVANS Online = Intranet, Line Group, Email
- CSR Newsletter, Corporate Website

11111 1°



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]
Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content Exemeh | Choerel | e

1. PEA 61 Years Anniversary Online = Online = Facebook,
- Asusou 61 U PEA Line, Instagram , Web Portal,
- Milestone, Timeline YouTube

Offline = TV, Journal ,
Newspaper Article, Billboard

2. mstsiwwhlhus:KoQ Online = Facebook, Line,

- Tips & Trick . Instagram , Web Portal,

- WiwogvlsAmIwUs:raanda YouTube

- haoalwuuuTkusdaUs:rgawaoviu [Info]

- MstdantSiAZovlsTWWA Offline = Journal , Newspaper

Article, Banner

1. PEA 61 Years Anniversary Online = Intranet, Line Group,
- asoInNdIMSs Email Newsletter, Corporate
- wWhrhugooAnstuouInQ Website

Offline = Information Board,
Corporate Journal, Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External) | ) [ mwemm

1. 61 Years PEA Anniversary #2 : Online = Landing Page
- Website Activity fionssusouaunmiurnthoJls AAfmduulaglawa: Website, Facebook

2. ;souussSinalAMSISIWWATRUS:HEQ Online = Facebook, Line
wsSinATANSISIWWYDVATUUS:KEQ OA

- fivNssuuPNYDYSIVIA Give Away nouri PEA 91udu 250 sa

Content (Internal) | Comee) | mwemm

1. PEA Localizing Together (Virtual) Online = Line Group, Zoom
- wunviu PEA auduwuss:n31oWun wuu: uamUaaun:nus uanasuynans
Offline = Corporate Activity



2564 [Powering : ilUoMs$U§ dawavurkvanubaibul

Content Pillar : Branding / Knowledge / Trend / Activity /

PEA Influencer Campaign CSR
- %% Influencer msriaviRgowIlUamunnaviRustulnefdu Hidden Place AAulsdn

- ud PEA thwiuavasoiniu asoseldatiunsusy inaluaniufniooifgdtk

#PEABringHappiness

Online = Web portal , Facebook, Line,
Instagram, Youtube Channel, Travel
Influencer

Offline = Billboard, TV Channel ,
Banner on BTS



wWOFAYNMEOU 2564



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External)

1. v1dUSIJUWUS Online = Facebook, Line Official, Corporate
- Vision/Mission Website

- WWUSSAD UWULIUAMDE D:itusuAQ

- DQKVIYU1D Offline = TV

msdado a0
wdviioutwwa

2. NDNSSUUDLDVANS Online = Facebook, Line Official,

- CSR Corporate Website

- duuun

- avWuR/Wauuwuin Offline = TV

- 3ua

1. ¥1dRYIAU Online = Intranet, Line Group, Email

- Vision/Mission Newsletter, Corporate Website

- WWUSSAD UWULIUAMDE D:tusunAQ

- msUnuaviu Offline = Information Board, Poster, Monitor

DQKUNYUIDUSBdUWUS

2. NIPNSSUUDYDVANS Online = Intranet, Line Group, Email
- CSR Newsletter, Corporate Website

TN



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]
Content Pillar : Branding / Knowledge / Trend / Activity / Services

1. Electric Vehicle Online = Online = Facebook,
- Electric Vehicle Line, Instagram , Web Portal,
- DuAONUSOWavvVIUIWWA YouTube

PEA Das$ondlng
Offline = Journal , Billboard,
Newspaper Article

2. PEA to The Future Online = Facebook, Line,
- wavviulwwhnuouina Instagram , Web Portal
- wavviulwwhcipgoassno

Offline = Journal ,TV
Newspaper Article

1 PEA E\_I Article Online = Intranet, Line Group,
- ADWSLINYONU EV Car Email Newsletter, Corporate
- sawavviulwwinu PEA Website

Offline = Information Board,
Corporate Journal, Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

1. Customer Trend Online = Facebook, Line,
- duns:uadvAuuld tWndvoigucidovidudoudonun PEA Instagram

Offline = Billboard

2. Electric Vehicle Around the World Online = YouTube
- snwavviulwwinolan AFANIYUDYDUIAC NISLASYUWSDU
Offline = Corporate Activity

1. PEA $nuznd monulan (EV) Online = Line Group , Email
- dUlanuoaissoaulannineonuiwwi waoviu tnatulad Newsletter, Corporate Website

Offline = Corporate Journal,
Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External) | el [ mwenm

1. PEA EV Club Meeting Online = Facebook Live
ms Meeting nuRtdsawavviulwwinaingionms Live wWiu FB
- 1AADWS uanwWasu Nonssuauna metuviu Offline = Exhibition

Content (Internal) | Comee) | mwemm

1. PEA Exchange Community Online = Line Group, Zoom
- wunviu PEA nauduwuss:r31owuin wuld: uaniagundiug
- B wunviu ldlduaAdIUAQ/ADNSSUMLLIWU Bvsi1vda Offline = Corporate Activity



2564 [Powering : tUamssu§ sawdvukvanuioaiiul

Content Pillar : Branding / Knowledge / Trend / Activity / /

PEA Influencer Campaign CSR Online = Web portal , Facebook, Line,
. . . . . Instagram, Youtube Channel, Travel

- 14 Influencer msnoviNgowIlUamunnovtnedtulnenlu Hidden Place nAulson Influencer

- uci PEA thwiuavasioinlu asoswildtiunsusy inailluaniufnoolAgotk Offline = Billboard, TV Channel ,

Banner on BTS
#PEABringHappiness

Content (Internal) Channel KUY
IKQ)
1. PEA Service for You Online = Intranet, Line Group , Email
dolasy 1A IWSAIUNISUSMS a@daams yovniv PEA Newsletter, Corporate Website

Offline = Corporate Journal, Monitor



suonu 2564



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External)

1. vdUsSsIdUWUS Online = Facebook, Line Official, Corporate
- Vision/Mission Website

- WWUSSAD UWULIUADE D:tusuAQ

- DAKIYUID Offline = TV

- msSado Sadv

- uwdvtGioulwwh

2. NDNSSUUDLDVANS Online = Facebook, Line Official,

- CSR Corporate Website

- duuun

- avWuR/Wauuwuin Offline = TV

- 3ua

1. Ydigofiu Online = Intranet, Line Group, Email

- Vision/Mission Newsletter, Corporate Website

- WWUSSAD UWULIUAMDE D:tusuAQ

- msUnuaviu Offline = Information Board, Poster, Monitor

DaKnuUgU1IDUSBdUWUS

2. NIPNSSUUDYDVANS Online = Intranet, Line Group, Email
D | P A Y o [ R | Y A SR



2564 [Powering : lwUamss$u§ dawavukvaduiaiiu]
Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content Exemeh | Chemel | e

1. PEA Go Home Safely Online = Online = Facebook,
- Twdovasvauu [infol Line, Instagram , Web Portal,
- mMstGunvagivdanany Twitte, YouTube

- mistaunvs:g:=lna

Offline = TV, Journal , Billboard
Newspaper Article

2. PEA Safe Tips Online = Facebook, Line,
- INATAUDYNUIWWIAQD VDS Instagram , Web Portal
- Tuogunurargdu Quaviutruanany
Offline = TV, Journal ,
Newspaper Article

1. PEA Go Home Safely Online = Intranet, Line Group,
- IAMaviowlinviu YduAUNEIgWaNAUDYANSaanal Email Newsletter, Corporate
- tGumvUaoasny foviulagadadgnmw (Banner) Website

Offline = Information Board,
Poster
Corporate Journal, Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

1. Customer Trend Online = Facebook, Line,
- duns:uadvAuuld tWndvoigucidovidudoudonun PEA Instagram, Twitter
2. PEA World Energy Trend ' Online = Facebook, Line,
-INSUAWALVIU W3VVIUTWWN aaaaUnWiuu Instagram, TikTok

1. PEA $nugnd fmonulan Online = Line Group , Email
- dUlanudaissoulannineonuiwwi waoviu tnatulad Newsletter, Corporate Website

Offline = Corporate Journal,
Monitor



2564 [Powering : lWamssu§ nawavurvanudaiiu]

Content Pillar : Branding / Knowledge / Trend / Activity / Services

Content (External) | el [ mwemm

1. PEA udunwdu AwUasansaadatdumv Online = Facebook,
- wiodumwAduguaanaMSIQuUNIv LavEIIVS:KHIIVNMVYAWIATUNAUUIUDEIVUADQNY Instagram
Suupvsivda Give Away

Content (Internal) | Comee) | mwemm

1. We are PEA Online = Line Group, Zoom
Virtual Town Hall Meeting
- USKISWUNUWUNDIU uanJagu wane SFoNAUpvANS Offline = Corporate Activity



2564 [Powering : Wamssu$ dawavurkvanusaiul

Content Pillar : Branding / Knowledge / Trend / Activity /

PEA Go Home Safely - nauthuauld.IWasionaiv
- Mwuavasivgnmvonauuiu

- LlGunvoyaonany

- PEA waun>WUannNy

aananNIstGunv

- BTS salwwh

- Uhguunmvoaou

#PEAGoHomeSafely

Online = Web portal , Facebook, Line,
Instagram, YouTube Channel, Travel
Influencer

Offline = Billboard, TV Channel ,
Banner on BTS



Communication Strategy & Content Roadmap External — 2565

Key Message: We Always Smart Support You wanesAnsgnavia naviulanuinnssu
Obj.: Brand Engagement, Brand Friendly

a 2 1 [
IGABNGIFGAREINY

(% U v Y v a 1 1 v ¢ Y < 1
NRIUTAITHANNUTNIYNTITATWATTUAIUIIUBYINAINATIA L‘W@IML‘MU’J’] Digital Utility

& = A a 1A ) Y] a
PEA L‘UULW@J@ULW@UW@%Lﬂ‘ENGU'NLLagauuaHUQWIUVJﬂ6] NYNIIN

— PEA Shine A Light
PEA Localising Page fionssuanulugwunoiu PEA
BNuvNovauluNsdodls . asusou 62 U PEA
APR - JUN OCT - DEC
JAN - MAR JUL - SEP l
PEA Watch Community PEA Always Here
WWhwoasusu ISIWSDuULAUDIWD AU
LANSE50DUOS1E




Communication Strategy & Content Roadmap  External - 2566 [Amplifying]

Key Message: Into The Future Together
Obj.: Brand Leadership, Brand Trust

YYYNAIGUAN ﬁwaajﬁﬁwwé’amulﬂﬁw

dauamunisuszendldinaluladuaswinnssulume wWeasrsnisuinisihudesly imagiilugsianuliii s

MeAMNNKazANEIEY azvieunmanvaltisauluiiilugsAsaulviii luussmauazluszauginne

PEA The Future of Light
~ _PEA PR Ads LaoaswgowAa
WUNAOIUTWWIS:QUUSELNF - AsusoU 63 U PEA
APR - JUN OCT - DEC
JAN - MAR JUL - SEP l
PEA PR Ads PEA The Future of Light

WUAuTwWWas:AuUs:InA uavasiogounna




a91IN20A as1AcuMwIdIanoIng

070

Q&
yrgaus®®  PROVINCIAL ELECTRICITY AUTHORITY

______ | SunuamJumsluihadsunionia
3 ASUSOU 61-63 U







L |
-

| MOOD & TONE
Optimistic 1adlanluidn

Juting (Fusssuwf Useunuu
LaEgINa)

Innovative
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KEY STAKEHOLDERS

STAFF UNION

INTERNAL INTERNAL

STAKEHOLDERS
EXTERNAL EXTERNAL

INVESTOR &
SHAREHOLDER
CUSTOMERS S
PARTNER
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TWO-WAY INTERNAL COMMUNICATION

B 5519909 9N1580aNSHUY 2 19 Wi LINE Tindnauanansannny wavdadennuinmgdusnista
B paumnnu ARNeANEIdslun1sUTIS waaunuYeIeeRng ieiuningUn 61 agradey
B a319A0NdUTUSTaUIN agkseatiuayuaInnenaun sy

" Unalondlviaus Idea 1NNUNMUNNTEAU LWBNSHAILIBIANTGB LY

161




Core Communication Campaigns

Internal & External PEA's 61 Milestone

Internal & External PEA's Engaging

Internal & External “PEA's Future Plan




Campaigns

PEA’s 61 Milestone

PEA Engaging

VDO Memorable/ Impression Profile Cover Innovation

PEA Future Plan

Our Light for a Better Life Activity Development

Timeline Story Hashtag Sustainability




COMMUNICATION TIMELINE

1 September 28 September 1 October 1 November

PEA’s 61 Milestones

Virtual Town Hall

PEA Innovation

PEA Innovation

PEA Future Plan
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PEA’s 61 Milestone

VDO Memorable/Impression

Channel

INTERNAL EXTERNAL

-
_

Ref tUumsmacﬂasousaulsa\)sncm cva aaoawal 61U
¢ IWWouaaviv Mission uov PEA lunisdutAdouus:ine

aamsamsaonmuavlmwuds Nnulduoowunviu
PEA

UL
(o]l
"
Q)

L.
Wy




PEA’s 61 Milestone
Our Light for a Better Life

Channel

—

ISovs1dupvNMsiwwicnaoa 61 Un
UWILavas31vgnnrKuuKo udu
AtuNMWBSanauutkunAulng
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PEA’s 61 Milestone

Timeline Story

Channel

INTERNAL EXTERNAL
_
-

nssSaRsOMaaus:nulo

moduh 60 Tudoanu —a167

1sa\)s130q daus: nutaua\)
Msrioiui PEA 61 €00




PEA’'s Engaging

Profile Cover

0aovAsusou 60 UmsUulng

souiudountivuoonnudcirng C h anne I

dog ﬂ Profile Frame THAI 60th Anniversary

INTERNAL EXTERNAL
_

nan owiac (@ Tdsu Profile 168

Wasunsaulus
i Wwaiu 61 U PEA

THAI
Thai Airways 60th Anniversary /.(j




PEA’'s Engaging
Activity

SUNBUANNIL 0 & . OFEA

(asiGonanupy!

B O meth Rk

EGAT
MEA U
PEA du2J

PEA
MEA FuU2J
EGAT &y

EGAT &du
PEA
MEA F1j3 @

- neufmnRgnaastunonwudlalwad
- na Like Facebook Page

10000m BAh mmm

Mo
0o Imumu 145, 2563 23 A. 2563 [rloutdan 23.59 u.)
n29s 2563 3 Fac b ok N Iww ASKads MEA

Ref.

- Share wadnanssutiua:dalduansisous

#61YearsPEA

Channel

INTERNAL EXTERNAL

#PEABrightToTheFuture
nanssuthsauwunmuua nunaIUsauaunv\)
uaosmaamaummumaanu PEA




PEA’s Future Plan

Innovation / Development / Sustainability

PROVINCIAL ELECTRICITY AUTHORITY

Channel

“Anniy esugshatual Tudnnssu vyuiimuayed”

INTERNAL EXTERNAL
KEEN14 e
Website

Facebook

Keep Improving ~ Enhance  Employ Innovation  Nourish
Existing Business New Business and Technology Human Resource

KEt : Gid Bxcellence tnsedvinsgsevuliih Vi ssusobi i asiuns
oy msounguyniiudt fosostumonlusamyenedi: (Third Pary Access) EiL: innovative Process fannmysumiudusninfuc dioun)

E vimseeing
mploy Innovation 4

s N .
: A - Line OA
teseh

12 Digital Revolution

sy

inen suile

K2 Smart Service s
Hudn § Tl T

6 frsgnindinid usevivns y
o (Data Anatytc and A) s2shnsulad Blockchain szl 5 PEA Enery
" " il Trading Platform
Kes: P vy
anfunou i £13 : Smart Utilization t3earimumnmsduningrsuulitibiianysslemigen wu
aszuu Front Offce uas Back Office Tnttwlslafhratlumsiiduny il % Meintenance)
PP o = . o o TduTnssuinmnnszuiue fmurssuy Smart Patrol
K4 : Good e
msifuguanemsita TnexhuelulaBAdonadhamsine uoeUssidiung Wummilyida
wemildnmsommedy
NH1: Smart Workforce afsseuunsitasnsmiussoypansbindaisums
i ugs i i f (Objective Key
e N = e . gl ourish e Safrsuundusiangis (PEA novation Tank
Business 7 1 piive technology o Human Resource : e e . 4
suumonlonamsysidain N2 : Smart Workplace i T Uil
i j EB2: PEA i i PEA ot Grgedr i g
tugshotinl Pl ' v i A LN e ¢ i
sy shmssmndiniim B P
o s PEA Sancerd s PEA Product Wit ol i 1. Smrt Encerprise Uinseosdnslfsovinmamags funindine
dntueniugpahoiiflanadiula > Souit Ji & Awsgi Aaia: 9 i
W Ifndunmsooino €63 : Behind Meter ae < o P
s esnews danlaiingodio: PEA i platform nibAMS i N e
o nih i o) aintten NHa £ Smart C: i i e Creatng Shared
Value : C5V) Tuut i i sjutiu

-0 ~—

QOvUWUDVANSUDUIACO NS

W
WCUUIQIUCIIVA LLUDNMIVUDVDVAN




@ PEA a31nRA aduAcuMwasanalng

ROVINCIAL ELECTRICITY AUTHORITY

UNIIASIEH //
wennsadnudltunisus=nduius -
Ut w.A. 2566 10udull
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NEW COMMUNICATION

= Tanuardenuiinsddsuulategnenia

= misfeansiilaninisiUAsuulatesnamana

B pasnannngAngssunisuilaaderiuandnennniiy wagnswanvesnalulad
= Junswasuwlasdiunnsnenadieu ludseamans

B 01530a15V0US N NANTSAREANSTIVIUN LazinDlanasanallaeusiAaan

TaIANnaeans
B Aedulans1En SIS aB U asLIn LN aNe Lavde Social Media

B 3puUndlend wazAnu g lrnuunUsendunus wazusenialan




SOCIAL MEDIA
EFFECT

Social Media vlinsdeansvesuyyd

Wounanu

11 Interaction Way Engagement ANIA1939

yMlAUntsAUl AN NN FRaNSAUAUNI
Tanlnewnulifialgane

1nIYININa1IT Social Media lavinlviuyue

AN115089a15 kA1 AT AT AENAY

lngmshviaunnauiidmnalunisdeans

yMlAuneAuisNU1aNISARaSgUWN

UIHW 99ANT 3BUILASTUNA




OMMUNICATIC

223 RANRRSURINTARENT




COMMUNICATION 1.0

6 1 QI

B N15H0@s RNy UgALALALINISNAUDIARITIYN 19 9funTHeANSHY

9

=

donNaN1EN WL DE RN
= Fadlgniseninnisaeansluga 1.0

B nsdedsIuEenIeNIgnImAeNIsEeaNsNeNdeAuMaNURNIaN1En NYDS
#9919

6

B U n1sue n1s@Wsu Nsivdyannd wagnsaa

o % 1 U

B sUuuumsaeansiiddyiaalugatiifevilsdenu ullnasedinuuay

Uszifmansilueeng
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COMMUNICATION 1.0

[
= o 1

B dmduusenuavviieausineg nsdeanslugalignindnegnanning nilsdenun vededaiuiaue

Y Y

B Fowalune wazenfisveuns iesainaadininensal wazuanasg1aunag

[
= I

B garjunisdeansiugailidsegluidninuin

= ﬁﬁﬂﬁmi?ﬁamiﬁuﬂumgumﬁmfﬂﬂﬂiﬁmﬂ

% a 6

B Faidyni3en1siluenuestoan1eig [Wuntadenun
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COMMUNICATION 2.0

B oseunulndnluanissen 19 imldmaluladlawsiuilusg1esinsi
B 01530d715UUU Electronic AlAaTu
B Insiae Wnsdnid Iny waglngviad Jldegrawnsvany

B Sensdeansvesuyudivisinsuiisurinanudwas uazligndiinoe

FEYLNNLALLIAN

= Jupssusniinywdannsodeasiiulanlaluiui

THE OVERLM PONY RESS,—[Pmmm'm BY SAvA Sart Lake CiTy, FroM A PAINTING BY Gxoneg M. OrmiNger.]
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COMMUNICATION 2.0

B Communication 2.0 ¥iluSEnaNge) @wnsadeans ningluwaznieuen la

o v A

ag195105 g luivaT A nSe9TEeENIg

B 01580d15 Electronic 1 Uan 19l iiUNISARa1sNISENINNISNTENUNINLAL

\d@e9 %198 Broadcast Media

B Broadcast Media Ml#in1589@15UU One-to-many #3en1saed1sng

WREINLILRaLRen weausanteaulaildunuatuay

B 3Eneingg anunsalidemienisnseatedeyaillunislawan duwas v3evi

ANuElafiuaIsIsazle lnsanizegedluginaivesingiinials
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COMMUNICATION 3.0

= nsgradngeares Communication 3.0 tuinduegreelurosluay
HANTENUNRENIINBNITAOE T YL ALY

k4 1
v o

B ga 3.0 Tugnivualaen1sisnianfensuiines

e

QI a o Y] :j 1 @A Y] I ydd' 1 a dy [ Y] Y]
= Feivinbige 3.0 duwanansideduunululafidelmlifeduiieiivesiues
B usdunis Mediate seundeinn ludnaziduannuny wilsdeiun vise

nsviend Wl iuudesuuuulu Banfedunesids aunaneidudwd

piladanuneaulall velnsvirusoulall

1
1 =

= unfindedendunalnensaunainnsiadigdan 3.0 Faife World Wide

Web (WWW)
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COMMUNICATION 3.0

= ywwWwW ugeamslunsweunsdesiigg ldrssludeainu sunn des vsednleuuduwesidadmsuliaissagladigs
" faugl Communication 3.0 waz WWW azlailiuasuuuainisioansvoswywdogndundu uaduilimiedniayseuyudnilan
" gufferuannsnvesaunilsaulunisdeansiuaunilanlaegiuas Inglufinsinduaindenseuandn

B i dueenind msuuTenearesansiie NagnrunuLaziiavinasevayatiansiie nanunsarnfclalagansisae

4
=

AR a o 2 1 = [ 1 U
B ueidfunlileniausenuazesanseineg lunsdeansiungudmunelanu

181




COMMUNICATION 3.0

B Communication 3.0 Wugnauun@sleaym Digital Divide v5a¥81ind

FEMINAUNLNNG Internet wagaualilis Internet
= 1 1@ 1 % % 1 [~ a a
B sudsaudulnendeliannsald Internet lnognafulsednsnn

B Gy n1sundewes WwWW Asldlatinansenuunntneanisanans

lAg5IUYDIY W
B psfunauiinansenuilusgrannaenisdeansngluresusenaige

B sfufeuvinliisnisdaearsnelussrnsidsulusgnedude waziduld

96719979A52U
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COMMUNICATION 4.0 - PRESENT

B @p25599 21 WND9NSaUAUANNINTE AT nAlUlad AiUAguLUAIlauAtNUDY

lan

4

" 5AY99 Communication 4.0 AfeALinTu

B Communication 4.0 gnuanaulaeUadendnsisil Web 2.0, Social Media,

gUNIRlARANIARRUT AIUARBUAANYBY Internet kaw 5G Networks
" yinnssuuaniilailasundainisdeansveauyudnilanluognsduiis

= fddynswdsundasiililadninegurnisdeanswintdu uisiudsenudn waz

N55U3VMUAYDIY I




COMMUNICATION 4.0 - PRESENT

1%

B dupsusnludseTRmansnauaiuisafnsedeasiulamlannaoniiailaglSa3ann1emuaILas U

4
1 a vuaaAa o

B ypuRennIsiasukUasiian Digital Revolution #3an1sUf iR
B yEennsugiamseindulavianessuunediauuasnsaeansidegadiy
B fdAyiian aunilsnuaiunsadeaswasulonuaunilanialaglifeseidugunsalasanudiungy ey

B \Web 2.0 wag Social Media laheiuusudsesysulneuasdrunalunisaeansiviiuynauuulan
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COMMUNICATION 4.0 - PRESENT

= lundyavesui¥niagesang Communication 4.0 IiuAsuAsnsdeasiy

" USuvazedansineg sz luldddsansiieausidiien uiazilugsuanseng

" oyaradidrunslunmsfemaifieusiesdns nsmuaunsdeansfisniulude
" Uiduazesdnseine Aazegneldnsiuniuesiiuiniy

B aluvaisifendu Communication 4.0 Ausulaniadlndlun1s8eansiuulaneas

YARALALAUTENLAZ DIANTHANE

B Gohlusenuaresnnsene aunsoadeansiaegnsfiussansanuazstludiusn

11NYU




SOCIAL MEDIA

" Communication 4.0 Wugnduinfiaulay Social Media visadadan:

ooulail

® Ty Social Media ARe Platform d@vsunisaunun

LHELNS warkaniUdeudeyanu Internet (Dykeman, 2008)

" UANAN9INERRUS METTNTOYAnNETI IHELNS kavUSian
(Marchese, 2007)




SOCIAL MEDIA

B g 5eiuans iUt eAnuLaneneuedTraditional Media Wag Social Media

NNTERANTHUUNIAYN

Table 1. Traditional vs. Social Media

Traditional Media

Social Media

Fixed, unchangeable

Instantly updateable

Commentary limited and not real time

Unlimited real-time commentary

Limited, time-delayed best-seller lists

Instant popularity gauge

Archives poorly accessible

Archives accessible

Limited media mix

All media can be mixed

Committee publishers Individual publishers

Finite Infinite

Sharing not encouraged Sharing and participation encouraged
Control Freedom

Source: Stokes (2011: 334)

B Ing Social Media uagidun1sdeaisuuy dynamic @84119 @u Traditional Media azidu
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http://twitpic.com /‘153)@3 - There's a plane in the
Hudson. I'm on the ferry going to pick up the
people. Crazy.

SOCIAL MEDIA

15 uns1A 2009 MWLSNYY 1lendu 1549
Y93e8N50U US Airways iasaangnidulu
wsith Hudson 7 New York Taflginann
N NENYT WANFULIAINKFLY Twitter 578
wilandouu Smartphone

dl v & =3 o =L 1
Juanalmiiufaounavesnalulad v wag
Social Media NMaUasukUasanInLInasl

N5deaTVRINY Y
susandliiuiagaEuduvesyalntiwaneg

wonandl fudaandiiiuindenseuandn
lilatdunaasandndelulumsnseanedeya
YNIANTHNE




NEW OPPORTUNITY

Tan4 vy

= Tuszdedniu Communication 4.0 Aldueulendlviosdnssineg laaunsasuiiaznsraaeuiBnsnaunniwesdnslaluviui

" 1in3%¥1n15081931 Communication 4.0 lAdaU “AuaIusatunsiiutaga JUaUBInIuAnMLEI515ME a519enanualradluIus kazyanuiu

navans1sausinanela” (Hill & White, 2000, McAllister & Taylor, 2007; Van der Merwe, Pitt, & Abratt, 2005 in Yang, 2015)

B pyizdnsdeanshilalusuumadien visnanunsanssnansuasldansisuslunidunsnensaiiddgla

B yonanUszlesutisauinanluuds Communication 4.0 falatfinauidssiazanuinyelinuuTenaige Tunssnwinindnvaliazaiy

Ween s silauetaya

" 1§193997n Communication 4.0 v ynAwa1R130 T #5980 W15 Anugndeswasdeyalalafiniu laeg1easudiu seuduuazvindiey

190



CUSTOMER VOICES

= 1%
MAENTRIQNAN

B audnuiuiniiavaula nsal Blogger 411915 Vincent Ferrari o
Ianlddunnidesiiienifegiiunisiiusnisiggnanduiusves

VSN AOL Mlaitnunzay

B hagaavviau JULUUNINSENetayaY I sAsuLUatlUaney

e a A

B wnnisaldisusunuudumesiie
B Agye) unsnszaneludid@enus st wilsdenun tnsvieil

B Fuaneliiiudn Traditional Media luladintnidugdenaniieanilafen

Sﬂg’]‘@‘lﬂ > & 5 K &-+0-7, CASH 5§ 19-27-30 Lol
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BRAIN CHANGED!

aca o Adl
Fan1sNNuTesaNasgnilasly

B pa398 (Storm, Stone and Benjamin, GO Ie
2017) gliiiuinguwuunisdeansi '
Wagullil laliiUasusdatueguuuunis

SUASVDUIUYNUL LA SIFINaNDTLUUNIT

INIUYDIENDIUYEIDNAY

B 0Nd1A9 duadlanausedlrdennasdiy Google Search I'm Feeling Lucky
v a & @ ¥ & @ [~4
A5audumesiils lneltduwasiinly
“ L - Lo A Google offered in: a1mina
iatlounrastayadnumvamilaiie

UsENaun1siasIen aghiansan Jaya

PRGNGRNE
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CHOICES

o A dld Y Aa
AALABNNHURN E;l;l_lﬁ‘i:ﬂﬂ

Tudagdullamdiuvasdeyadnuiuuniu danuaunsalunisindadeyanianurainvans guslnadenansaiiansun

Useiiy mmmL%aﬁamaﬁa%aiﬁmﬂwmﬂwmaﬁuﬂummﬁmﬁu

B ysiggslsfini awnlUldanunsadntieteyalavisun deiuwasoyalvuiiaunsouiaustayaiidiloing asauseiiu du

Y} -~ Q' v = d'
nsedu wazsavlangnazdalauseulunisanans

%

B padns Ae naulminglasutannuniniedsasaeenisdesteasuiiu
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INFORMATION
OVERLOAD

NTAUNUIBNTDYA

" Jayan The Social Skinny wanslifiiudianny
waeulwIves Facebook Lifall

® “luyng 1wt $n58n Comment A1 510,000 AS3
waznslwad Status N1 293,000 ATY g
waln” andeyadinanagyiouliiuannivduiiv
Y839 1uUTeYA (Information Overload) ﬁﬂi’mgag’
Tuledeaiie

v a £ % = [
B anmzduiuvesteyadnluguassalumnsyay
Toyaludadsu JayaenalulifiadsuiliasainSocial
Media Wuitunfdeyalvl Windunasnan

B Joyaiing MUSunagiifeles (Reach) wazdl
UStnauudunius (Engagement)iuglduinisaiay
gnideumely

Q © 0 0 6 0O

PINTEREST

SOCIALSITE

THAT IS ALL ABOUT

DISCOVERY

LARGEST

OPPORTUNITIES

docon,  babies

= &
R\ N
fashian,

USERS ARE:

32%
MALE

%o
o 10

ILLION

B AcTivEUSERS

TWITTER

MICRO BLOGGING
SOCIAL SITE

THAT LIMITS EACH

stio 4)

CHARACTERS

LARGEST
PENETRATION

¢

BUT SPREADING
SLOWLY AND STEADILY

5,700 TWEETS
HAPPEN
k4
I 560

MILLION

ACTIVE USERS

FACEBOOK

SOCIAL SHARING
SITE THAT HAS

1BILLION

USERS WORLDWIDE

LARGEST

OPPORTUNITIES

&

COMMUNICATING WITH

CONSUMERS

IN A NON-OBTRUSIVE WAY

USERS
SHARE

2.5 BILLION

PIECES OF CONTENT EACH DAY

f

1

BILLION

ACTIVE USERS

INSTAGRAM

SOCIAL SHARING
SITE ALL AROUND

PICTURES

AND NOW 15 SECOND

VIDEOS

MANY BRANDS

ARE PARTICIPATING
THROUGH THE USE OF

I Hashacs
AND POSTING

PICTURES %

CONSUMERS

CAN RELATE T0

MOST FOLLOWED
BRAND IS

a 190

Cp

GOOGLE+

SOCIAL NETWORK
BUILT BY GOOGLE
THAT ALLOWS FOR

BRANDS
o USERS

T0 BUILD CIRCLES

LINKEDIN

BUSINESS
ORIENTED

SOCIAL NETWORKING SITE

NOT AS MANY
BRANDS

ACTIVE,
BUT THE ONES THAT ARE

TEND TO BE A

GOOD FIT wmia
GREAT FOLLOWING

GROWING RAPIDLY
witH 925,000

NEW USERS
EVERY DAY

BRANDS THAT ARE
PARTICIPATING
ARe CORPORATE
@mBRANDS

GIVING POTENTIAL AND
CURRENT ASSOCIATES

APLACE TO NETWORK

& GONNECT

* o
o me

= 400

MILLION
ACTIVE USERS

79Y% OF UsERs
i ARE 35

OR OLDER

in 24()
MILLION

ACTIVE USERS
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COMMUNICATION FLOOD

v 1 g %
mﬂngjmmmmmuwu

B yhunansnnduiiuresdoyatnis Uinsneg Semsiisuuuumsdeasilanisu

" Wuaruddyues Brand identity tieidushamaiiuusudiosnisiaueluigndn

" soudls Wannnagnslunisdeanslidussans el fasvdedeyaiiug lfsnguidhwanedfidesns

" anmeduiuvesteyaiiintuienn Social Media way Hoduq Joyadaiuiinmannifuniiieusazanmnsauimsdnnislévomn

B usingAudaisianisteyaluwuuvesnuedlagniviua criteria @msulssilivteyanouaziutoya

B nalna Aenan @i 1eeugeenn dudou wa 89Ans vdlsnuee Tunisasanisdeansniiusednsnin nsegn (Kovach, Bill, 2010)
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COMMUNICATING BRANDS

192841978 LLTUA

B Starbucks WUSUARIBY1NNUSTAUANNE IS R8198lUNTERENS
Online Wagas19 Brand identity

= lyanuddgiuladaladtinvesauiion werudiaueduninunin
Usmsfeuguuseivla wieasramdsuninlviuignAiwdamilosain
N3YINU

B E519 ANARTY HBUAATY NSEUNTONENITVINU T3UE9ET19AY
Lindalidugnan Tnenmsliflugeaiihedunsesialunisdaans
LAZUILANRN AN BTIAURILUTUA

B Jvihlvinndnuenivee Starbucks [WUNIAT

Starbucks Thailand @
...... 29 March - Q

oo o

2 Jugayna! annan Starbucks® Rewards niiuns LINE Starbucks
Card ashanun lganssudivan 50% iaziaiasaannunii 2 inalu
Tomaaaneasusay 11 LINE Starbucks Card Auuzag

ANNALABLUDEADILA 30 §.A. 64 iU

lasfipennlaandfiasaan http://bit.ly/2veZXKz iite Add fwiauru
151 wastila ldauiing LINE Starbucks Card letases... See more
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COMMUNICATING BRANDS

N340 419 UBILLTUA

B American Red Cross I9la@satifeidunsasiiodinsy
N1580813 (LUUABINN) TENINDIANTHAHIINEITD LAl
1M19210U Wianenaa@ilns wazansIsaLuy liauaniuasu

UoyaTEnineiu

B Social media Lutaanaiiviili American Red Cross
anunsaHeunsTeya seufn Tudedessn antunsal
fneq saufs $u Feedback Tadnuuinuazau itelfidy
Toyalunisuiulse Waun nisanliuay nsusnisivi

A0AANDINUANNABINTVBIH IFUINNS

American Red Cross @
9 May at 21:00 - @
When Elizabeth had her third child, she experienced complications
that caused her to lose a lot of blood. So much that she needed a

blood transfusion to recover. "l told myself at some point down the
road | would give blood as a way of giving back."

Hemorrhaging is the leading cause of pregnancy-related
complications. When this happens, blood from donors can be
lifesaving. Schedule your appointment to give:
https://rdcrss.org/3tgmYlz

REDCROSS.ORG

Young mother thankful to blood donors who helped save
her life
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AINNTTUANN

= American Red Cross Mila@eaiiifieiduinsasilodniunsdeans (Wuuaemng) seninesnnswagdinettos lddnasidu ma

91EAIAT UATANS1TNETY LieuaniURuTayaTEnIneiy

1%

B Social media WUuaaamefivinln American Red Cross @nunsaumgunsoLa nauAInIy FhIaseIs @nmunsainies saude 5us

Y AU

Feedback viasnuuinuazay weltidudayalunisusulse simun msaiiua nsuinishiaenndesiuanudenisvedliuinis

" yAy09 Communication 4.0 ¥iNly Media landscape w3ojuwuun1slidelnesiuuasuuitadly Social Media Wuldsayndays

UMANR JAUANNTAUNAURLAlAT UL NLAE AN A

1
aaa =

B Fdenasundady anussulunisidsing mliguilaedinatliuinin Jesnisveyaniulsslewd dunseduiasidnladng

o/
U v o U o

Rty key message Mnaulandnautmunsdaududddgydmsunisdoasiuszansnm
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THE TRENDS

I G NNV MR

Toieudndyfuanuvousus emsssosssy uarnenadledsideslunindaudvdeusnis
aulusslaveuusuntunisaniiugsia axduladendnlunsdnduladenlddum wasuinisuusus
InauAiuladeauuyed wazanuvinieulunsaiiugsng

Tdladannden wazransgnusdetademeinusssuma

Jadumusimasinatasasdmsuduauaznisusnsnlaly Utility
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COMMUNICATION IN A CHANGED ENVIRONMENT

N19AR417 IUANINWUIARAN (N19N1782417) Midaswll

B FedrAdnsunTase key message UaNINAEABIEUNTETULAZIUN lRBLAIMTASETRTENDIANIINzaulunsgn1wn

A8

B TpgilnaueingSuasyhanudnlanasiuiveyaiidearseanlutusgisls iedesiuldliiinnisining doya Tunneinll

AU

e

aANAD
U

U

B 49NN NSEDANTILADIANNIDIINISITN1YILAY Yoanslunsaeansnludsndrdluwisdannuiunu ( McLuhan,

v

1967) L‘Wﬁzsu'a\‘m'1<1miﬁamiﬁﬁwaﬁiaﬂﬁ%’uiummiﬁmwmaﬁ%’umiéﬁa

201




COMMUNICATION IN A CHANGED ENVIRONMENT

N19AR417 IUANINWUIARAN (N19N1782417) Midaswll

V1 Y =

" Joya Teaulalainiu Wisladearseenliudl geneiniagslaingsuansinnudayatuedidls vse Jayadindnazasng

Y Y

viruaRiaulvESunselyl

B garfugdansnisnagyinanun g T uanslunng 48 iun1sinen 398 AnunulEIInImans Inanen TINEIUTUNNNN

Y 9

oV
1 aaa

danuaz IwUsTIN InsEdunalidnnalunisivunniuiug anuilaludeieg seudivewyed

%

B 90 ddeyailaainnis 39y Anwiunlddugiudeya dmsu Sesie fansandernuifeanisdedns nauiiaziinig

dodanseaniu

B 99da519nN15d0a15N0UsEansA i  Wedssiunisinnululday auwilaiaNnaziindu
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INTERACTIONS

6 o/ =)

a 1Aa o o & 1 k4
NN AN UFTE NI uLIUAN LT INA

= 993%y U 2014 (Schivinski and Dabrowski, 2014) szyi1 auvluinagduiunis

=

lnsutayariudiiyana warlinnugedu Llawvasnundingn uinnindeyaiun
INUIEN MIBNUAUNNY

" faduwull UStn wdsausingg 3seaslduselesiannisuaniiew veya
ANUARWILYBIRAY NulbTeaiife

) v < 1 dy [~4 a = [-y) d' [} dl' QIJ
" TpgweuvinlirnudiumiaddulUluiienafiediu iieadegiuanudedy
AUl lalviueIRnsUeIRILeg

" yandiiuanudrguenisleuniedeyassninayana
v & & v ! = @ 0o v aAw v a wa 1 Y =
B iy Ussiusanand Jadudsddgyidensentin warU)ua adugluiunisfing

'
a

o
a v A

WazlNe@313 Brand loyalty N€atiu
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CREDIBILITY & BRAND INTERACTIONS

ATNLTR T DI IS i unTsRUfAuNus

B ysegnalsiny 9uddenia (Veil, Buehner and Palenchar 2011) ‘L‘hLauas’ﬁa%aﬁum@maaﬂiﬂdﬁ

= Tuaounsalings euduunliayldenuddyfudeyaiiinainesdns vismlnenss unni uvaseyamludsnidenm

INAUNUINTEALBNT
5 pulenuvastoyandunisnistuaiunsaneulandviadeyadniaisia

B Uy Lilon15deasiuszauaudia 99Ans vidieeu 3adessnwansgulunsieunsde Jonnu Trinuemss

dIO ¥4

gnAes kazdfnymaulandvessuans

B 59089503015 (QRA) Fremdelunisneumany waz Sundesesaaseu Nrndwazilussuu anunsatdndeyaluusuls
N15U3N15LA3S
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PERCEPTION

SO A v KR
NI73UZ LATAITNIAN

B Jaya ¥13a15 awinegsousanuunty
aa [ 1 a I a 1 a’a’rz
PnUszanTu 5 le Wansunndavanindu
ANNATIHIUNTEUIUNTTIUF (perception)uas
JTUUANILATIZI (Analytic skill)

B 9gslsAf Undwnisunangu (Post Modernism)

(Baudrillard 1981)lsiteuadn ALATIISY S = e aiE NE Y
$og yniulduludlsznouadne an = Ry i —
n3TUUMIMIHARLATIaUDTY AT HDLYLS

#1199 fimppsBauanAdoulnvesvnnse]
#1499 Tanuludny

B Joiaue mnanasvieuliiiuunumdfgues
dolugruzdiiunumudnlunsaiiauas imue
Aassliunrul Uk uyndeyaiide lug
ULeue

205




MEDIUM IS THE MESSAGE

dl d‘ 4 di % o o
AANITARRANTARAUBDAITNNNITADANTAIEIMINLILAN

= (% 1

B goppdediuteLaueues McLuhan $1U338wis (Schultz, Utz and Goritz, 2011) ssymiuiisniuinnisidentesmnideans

dfyliteslunindenuiifenisde wsneteanen1sdeansiavanasenisiniy Susteya veesuwiuiu

Y Y

U

1 a -y 1 Y] [ A Y] a A ' . . Y <
B Gaghegs NUsngludagduin awsiinaslvanudwedulaziiansandeesulal (online media) Tugiugdunansninuiy

939994lanLazanIUNITAIRe

B 51gnunsasuianiunsalaneg ey wieudunilandiu de saulatl (Social Media)
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USING SOCIAL MEDIA

n7ldaadeAnaaulal

v wa o 1 A 4 . . o v o v Yy 1 1 1 <
B grgpuantinianruvesdessulal (Social Media) yinliAudnwiuninsuiveyainianslaeg1aing,

B {nusgynduiug awnseld Social Media Wuesestislunisdeansivaisisassuluinsslonianie wislideyandnduwn

&N5150UE U LTS 85 UNY WAUeasdluUTEIAUAIge
I a a a . . aa a 1 Al a a =
B lpganizag19is luan11eings Social Media 18nswaog19unlun1siUas U UaInAN19U99ANUARLAUAS 1 T0USY

m LﬁaLfJumia%ﬁqmma’%m’%ami%’uﬁmmﬁﬁmaﬁuﬁﬁu’%ﬁ’w’%aqﬁmﬁmmi
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HUMANISING

N19a319AHL T UN e

B 371348 (Beeline Labs, 2009) a1 Social Media Wuiiuszansninlunisdeasmszinduldusuanuduuyudliiugsie
#1199

U o

= aoulunywdues Social Media vl szuugsiawenlaataiuunniu ianeluesdng s3udengugnen wenanilduwinli

BIANTIINIANITOVEUFIUGNALTRRINANNTE WhdsawlUlaunay

. . & A A A < A = o Y v v o ¢ a a
B Social media WunsesioNazmnsinidinantunmadenlsspudiuiuunidimeiu etugarunisaimlunayings lndea

q
1 1

fieureammsddylunisnssaedeyandifty dwuanuddn viale asens Wdssuduaumn

v
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AMERICAN RED
CROSS CASE
STUDY

AP PR RN AL

<

B anenad lwsnisal eessial 8153 American Red
Cross lald Social Media 1utosmdlumsanse
fugusvaudeuazgneites lnelisuuuunisly

= Ay o=y 2 a
Mwdeasinfsladeaziduing

B Red Cross W#sunsdusuesnannainnisdeans
K11 Social Media Aifildaléiuseu (@aananisdue
) B83AHAEAINTIAET TIUEe ALEINTalung
Tanunitdedsrnanusngud aviouiiimadu
915UNUALANTEN

9k Views

Y Like () Comment gD Share @~
DD :: 249 Top comments v
118 shares

(‘ Write a comment... @' @ © 9

Shamayne Punkin Mitchell Umm can we just get our REFERENCE numbers
from Harvey? | had left yall alone until YALL called my phone last week
bothering me.

Like - Reply - @ 4 - 11 November at 00:30

* American Red Cross @ Hi Shamayne, we are still processing
applications. If you would kindly call 300 RED-CROSS, they will be able
to update you on your status. Thank you for your incredible patience!
Like - Reply - @) 2 - 11 November at 00:45
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COMMUNICATING VALUES

NN3ADATATLAITDIULITUA

= luga 4.0 nagnslunisussaduiusiulnaniinisynddusn
LaZN13U3NT daumnidafingiy Jausssunisuslaai
Waguly WunsuslnaauAILas AU WU UF7

AUALAZUSNISUINAINFIAUATLAZUS NI

B annenisussanduiusuen 4.0 iensasilunae i
UsEAaANaUILEaYD AMANYDIAUAILAZUINITHUS 4
Anulaaiu dondnvalanizanels aenndesiulailand

YoIgnALaKIdUIN1IUTO L
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RESPOND TO DEMANDS

NN9ADATNDABLALDIABAIINABINIIUBIH T INA

" msUssinduiusdiavdesiivdaaiy nMnanualveawusus (Brand Identity) Lagas1airuARRaUINTOIRAURBRUTUALTLY
aneY

B nagnsnsussyduiuswuuiidugiiguilaaiui
B a00UA8In1s98danIniun Wsun1snauaues

B Fe9 AuAnTILYesnINWITideanskiIu Social Media duiiaumung 195un1sunluufun

B liusmssanunsasdntafsdiunalunisimvuaienie msUasuulas
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INTERLINKED COMMUNICATION

NNIRAANTULLILTUINNT

1
a vaa

= Faduwumeufianaenndesiu The Age of Empowered Customers Tugai fuslaeifiadentazunaitoya

Uszneumsdnauladiuiuinn iieidenddingauiu anudeanis (Desire) satou (Taste) auUszanal (Budget) maﬁqm
" msUssnduiusudonts PR Tugn 4.0 T fnansznumsdeufunisnatade
" sgmsussanduiusdudumiiounaifiuyarlitunuud wogAudn
By likususkazauniaunung A

B Junisereduawazusnismelelfe way Concept
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DIGITAL
MARKETING

NI1TRANAAANA

v
= 1

ﬂﬂ@ﬁﬂmwmﬁaﬁ@ﬁmmﬂﬁuwmwu@mqmn

al

D_

innisnatnai e 143 an19nluid ss@nsnin

NNIAAIALLILIUANLITAINIY LazinTLFuLANaLFaz AR

o/ 1

v Ao
AlEnananan

wnnismatmliatnsn lddeyasine] anuasiiayaynnain 3

TAagnenUs=@nsnn

trnduiidnlddayaecgiizinanivuen Hieauinnan
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DIGITAL MARKETING

13,000
UL

a o

QN IdmMTUNS RN UERARYE

1,600 [l AaAtadene 1 N13n329n (Cost per Action) HIUANSLAWAIATYIA
ﬁuaﬁﬂmimm@L%afjﬁ'ﬁﬂﬁﬁisﬁa@jﬁulﬁma

YDIUNNIINAIATIMUATEYIINTIINIRAAbANALTBIMAENTD LI T
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DIGITAL MARKETING

) YDIUNNIINAIARUUFINI-§3NA (B2B) Jurinshifiteyanuinnweidudamidnuing
42% : X
N1SVINUNINTAER

161’%%maﬁﬁﬂ'ﬁﬂum'ﬁ%JﬂmajJﬂé”]mﬂiﬁé’fmiﬁaamwwmaszia\‘mw

VI UILNATIIVLATEYIININRIDEINNALIINTIANUUTINAI9 WINNT1 INUTEW
80% A v
MATHULNTARALUUANIZLIEIIRIYAAR

Of marketers plan to increase their use of first-party data
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DIGITAL MARKETING

162,000
a4

anunsanidunalagasauiannn1syinn1seataNI U A lud 2562

10-15 W1 AaNanlasuaINNISIINIsAaIKIWINT AN B g UAULAY

gausuIINTHUFuRusMlnsAnituaslananandnistuduiusnidue

U %

YasinnsnaInweingnAivsantuudygandanuveinisnainfava
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CONTEXTUALISE &
PERSONALISED

di 1 a Aa
2941908 19NLTUN taziiluilaian

B unsdeansiiaenaneenuanIunsel
Uaqtu uagnoulandvasiuslng
WaguwUaslUagnaaniian

" Juiwes wazdudinuvesuans Tug
nanfiendund fuilaadesnislétuas
e fanuduingsd fadu nisde
JemsiiayliiedonauAuly Whisuldie

: P Only twocouples: _~

And no, r aren't one of them.

Netflix puts their series spoilers on billboards
to encourage people to stay home.
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Dealing with customer anxiety

laanuldauiglavesuilan

Aesdeansegranlaguslan Nl A
Taauela ANuADINT wazAINBBU LDl
LARANNFUNUSTZING PEA AUA1I5150UENA

0000

Q
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-

4 "B P P
'm S sEsBRLE

where you avéeelebrated good news
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Rememberyourmask

should coveryourmouth

andinose!

@British Red Cross @ - 2020

Are you wearing your face mask correctly?
#coronavirus #staysafe #britishredcross

THE HOT THINGS

24w e
AT UNUEIN

Video / Social media stories

gogd18 WIDaAulAdenNIn

Influencers

asansnengulvunegeg1aliusea@nsam

Brand-to-brand collaboration

a519emnuiUan YenegIugnan wazasenueuUantudluiuwusue

219



BRANDING & BEING
REALISTIC

LUTUARY LAZANNNANATIN RSN

®  Branding
msmaauuuiiAwiulUdmsuuiTnaly
a9y fatu PEA aefesdeasoted
399517 wagdl Branding 7iTALIL LAYMTS
AaAIUAIANIYBIFUANTag T

¥ Realistic
Tunaiinisdeansfieguuiiugiunandu
s3adudsiignlyidnunndian nsdeansena
ATINAALAUITY 38N15UE U1V
AnNatuAIUauNINNIY
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| Want To
Know

65%

Auvtayasaulal We
WeunulanUfauu

06%

guayatieafudeiiiuly

Y

AIVUBULR DI

| Want To

Go

2X

AumManunNeglnaau
Ty 29TU ML

SYA

U99AUlY Smartphone %1
TayANYINUFINWDEIU

| Want To

Do

91%

@onnagly Smartphone
IWOAUNT Idea #99

100M+

Il NinugInle “i

a814ls” aaulanludil

| Want To

Buy

SYA

m%’aaﬂaﬁw Smartphone
nanfnauladpuss

29%

LY UNNUNDU NAUIY
Wiuazlsuauidessulay
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THE TRENDS

Jyayusehivg

Asynlaeulaely Al
Chatbots
ANSAANALUY

A &
ﬂ’]ﬁﬁ@ﬁ?’iLLUULﬂu{j‘ﬂLﬁ]ﬂ

Reasons for adopting Al

Why is your organization interested in Al?

Al will allow us to obtain or 849
sustain a competitive advantage 2
Al will allow us to move 0
into new businesses 15%
New organizations using Al 75%
will enter our market 9
Incumbent competitors 0
will use Al 63%

Pressure to reduce costs 63%
will require us to use Al 0

Suppliers will offer Al-driven
products and services

61%

Customers will ask for 0
Al-driven offerings 99%

Percentage of respondents who somewhat or strongly agree with each statement



How do you MOST prefer to learn about a new product or service?

THE TRENDS

Other
3%
Vs Presentation
nspannlaglainle itch — )\
4% /\
A159a1nNY Influencer Sales Call

/Demo
3%

Micro-Moments Infogaphic
3%
NNSAUNIA LAY Ebook or manual

4% /_
Test-based

article, website or
post

A3 Content Aunaula 15% “\\_ Short Video
68%

Story UndediAlaaulal

Content LLUU Interactive

N1SNIARIALUUNAIYYDINI




THE TRENDS

NTIATIZTENITRAIALUUAIALAN

Content fignaselaguiLnaLas

Big Data hagn155euslag Al
Branding
anududiuivestoyy

ANSlaYUNIY [0T KI59a9UD4
DAATYY

ANSINUUSEANTAINANTAUNIAY
AN

™ British Airways @
}q; ] @British_Airways

We are investigating the theft of customer
data from our website and our mobile app, as
a matter of urgency. For more information,
please click the following link:

.<-.llll.l' anw
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WHAT SHOULD WE DQO?
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