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A JOURNEY TO DIGITAL UTILITY
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STRATEGIC ADVANTAGE
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STRATEGIC POSITION

a 2563 g 2565 g1/ 2570 Wusuld

v = Achieve

Transformation to the Era .
of The Digital Utility S

Mgl Tugsfi=dwinit
ﬁl‘lunh:l.mn:‘l.u::ﬁ.vqﬂn’u

Driving Value Growth in the

Evolving Utility Landscape
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