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ASEUIUNTESIY asAtuRYUaNAT - . y o
AU uEAY Warundsudsaiwanaulane
Wildladude MIIANTI

ANURUWUSALS

M3IRNTUDIDIGEY

AMWNsTUINNITATIANENTUSUgnAN

5. N§UA2DENN

miﬁ'mm’fayum%w‘%mm

fiusnunldAanssuidoidenisdianguiaetis (Sample Survey) fufunulszsInsves
flduin1sves nuu. sauviavun 8,002 fegrsiegluiiuifufinteuvesditinaulssiaiviia 18
4191 wazaseuARUNISIUUSILUYeINgugndn 3 nau lekA nau R-Residential ngu C-Commercial
uazngul -industrial Famsimuavunveanguiiegsiumuvesgniusazngulsimualiiaenndos
fulnsAfMAYes M3 Taro wazduunnamafivdsidiinatugndingy R $1uu 7,202
Mog19 gnAINEH C 91U 395 fI9819 UALgNAINGY | 31U 405 Fl0ENs

N3 ateyalianmunn

1438n15dunvaligeadinlunisiiudoyavesngugnédi Key Account 91u3u 52 faag19li
ATBUARNANAT 3 UseLANTad Key Account kagldn1saunuingugosidenunInwuusenunINy
Aniu (Focus Group) Tuszeziaan 90 fis 120 wiiifusuushegne el

1. gnA1ASITU WU 3 Ngu 9 ar 6 au (Hrinnulsstiaay 1 Av)
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Jovay (Percentage)
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5 seiu TneAiade (Mean) wazdadiuanufionela fuuaeumsnevessziuazuLLdl

sgauauianela szAuaulinanela SZAUAUAINAIG sEAuANAALIY AZLUY
welawnniian Taiwelasnnitan mavTanniian Wiudeeg1eBs 5
Walaun lainalaun ANARIININ WiuRe q
welalunans Tawelavunans AR IIUIUNA 1ay 9 3
nwalatiey liinelatioy ANty laiiiuse 2
welatfosfian liwelatiosiian mavistiosiian laifuseeenb 1
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3. MATEideaRRtugs Wy mylinTesianduius (Correlation) Ml griemuLAngng
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Aade (@na 1 - 5)

4559 457 4.590

2562 1 2563 U 2564

wnduunAuianelalngsiuveianAinausaie q ves alu. gnuInauanal R 1Jungud
U 9 LR | B 9
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8. AussOULMANYRY nUu. MRatasiunszutunIsdsIauAMAiagnAn

MNHAIATIERF A1 UeINTAne AUTnwldnununaaTUudazfuLazdeuluwna
"3miflsﬁﬂgwmmasmﬁpjsmflmsuumiﬂﬁl,ﬁama'ﬁaumﬁé’ﬁmﬁﬁm%’aﬁumsauaqmméfmmi
¥83gnA1le (Customer Need & Want / Expectation) 3100153150019 04M198Agyued AU, W1
nsdnnaunsEUINNISALluuuUNSassuRdndugiusnsiidugnalded1efianala (Customer

Requirement) IN15WUANTEUIUNTUNANNABINTTVBIGNAT Fiail

Customer
-. Reqmrement J,"

,.f Prod uct &

i Marketing ""
onsumptlon |
—ommunicato
/ rmat|on /
Customer e

Transaction
Channel

nszuIUMIUNAndant1lsslkardayariiansvesnuszll (u3n13Maly) (Product &

Consumption Information)

wanfusidugaEuiuresnisairsessausslevivazauariognd saufsnisiignéansod
nssuludeyaiisatunisuslangulnalundasasiiiednnldlunsaiiangua vimund uaz
awdnweild fodu eiUszneuvesmssniueulumian Product Consumption & Consumption
Information AAgatastudnuarrasnmasniuau ndu. Wun auaindiuszn augniesuas
foyalulundsrntiszn fessernanildfulundsamissun madfadeyatmansves nuu.
warmaudstmanslimauFesnmsasngainedh

NHaNTETIIANTianelasienun nUsEUl Tunmdnadanudt nUu. aueaufeIns
vagnAvmualinaufianelalalusedu 4.596 Aziuy

Aade (@na 1 - 5)

1,596 1.593 1.628 1612

gliuing gy R fig C g |
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diedla Tngladuuninasiauninveniussuluyuuewesgndndu 4 auldud ndudiussy Ay
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4509 0300 [
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avllagz el s 4813
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10. AnudusiusiugnAn

nsadeaaRniuiugnAn Ae n1sadeanudTusIAludwuauIdnnTINaY nUw. gad
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13. WHUWAILNENSAMSATUGNAT (Customer Strategy)
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dindszaunisaififuazifiuamueiveandndueituszild aglfanudidguu Key Customer
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