2 &
SO
(T

Y o do o v a
2 @ | ava Juesdnstuidiiviuadsluszaugliana
VFAUNAU | i srnszarme Aoty
yauliusnaswassulni uasgsianees
o . (=1 o 4 a vy d o
(\/ISI On) ag19fivsEAVE AN Wedald IivaWmau AN
in \aTeghauazainnagegsey

gUizdsaegnsaans
(Strategic Objective)

gNSANENS nagns

S1 fimsduaiuliesdns dnaduln Lo .
agedsEiunuNTOULLING SDGS OC1 daiassuazminm
wazwUFoRTRnLnsou DISI BInNIFAI TN

52 msbirudfinuas OC2 Stakeholder Engagement
noUAUDIHBNGUE] RS1 affuayunslindsauy
drulddude ogefiuszAnSam

gNsANEnS
53 finsdmheliiih
fildinaunmluszdy
Futhvesniinna

OM1 MsiiiaUszavisnmuas Ay
widefievesszuusmie
OM2 MsladNas1efnenINUBITEUY
S4 ASUTATUAZIRATT Svneles Smart Grid
Funing uazadns

ANUIUAIIINTRY 2 o=
OM3 wiiyUssansnIn

S5 Usulnseasnieedns TumsUSs UG
Tifimnungessn
donAaeIuANY
flDIN13783gINa
Toelduselomd
PNWUSHNT

OM4 USuusanseuiunsaniuam
Tifiussansan gl
AsBUAANTIIaltgUNIY

a Foun Tiusniswdsaulni uasduiiugsiasu
D o y I a
NN ifealio ianausueIAMuiasNITVRIgNAI ALY
(M . ) Thidnanunwala NsfuamMINLazUINTS
15510N Taen1simnasAnsagnesaiiies danusulinvay (Core Vatue)

fodenuLazEILInGON

NANIBAEMLUENSAanT I

YNSANENS

(Strategic Positioning) ” s

wagn1sliuinIsvesgnAn
Tnglfmalulagidvia

n.. I = a o n
NULan UIN13IN UAUSIIN

Driving Value Growth in the v v v oo
CR2 ﬂ']‘éﬁi’]ﬂﬂ’]’mﬂquﬁﬂUqﬂﬂ?

25 62 Evolving Utility Landscape Tuszozen wazdnugugnn
edAy

Uuguuuugsia g

Y
Landscape Tvisi
YNSANENS

Transformation to the Era of SS{LH’NW]IEJW]?{ NM1 dugdunisasuuaslivselond
UNITAINUY T TR 3 =
2565 o 2566 The Dlgltal Utility 11‘}5«55:] ?;;i?;“mwawwuqﬁ«mﬂ
wanasAnsgmsidu tReLies NM2 nnsudndusaUszneunis
- o uagn15a319 Brand Image
Digital Utility YpsUsEmluae
OC3 Change Management
RS2 yrumungvang suilou detisdy

2570 . wasasfunisatiunulugsia
To be a Regional leader Weafles suderiunmssiiuny

a nd A11deiadn Tussiagulnin vosuithiluiado ieliiin Synergy
LT} 9
A

Onwards neluuszna wazlusziugiina



